
Brand Strategy and Mission 
Alignment 

Align Brand Strategies with 
Missions to Foster Deeper 
Relationships with 
Stakeholders

Marketing Communications 
and Community Engagement 

Create Relevant Content to 
Reach Audiences Across 
Platforms and Executions

Operations and Fundraising 

Support Fundraising and 
Programming to Extend 
Organizational Reach

 Develop Positioning
 Rebrand Organizations
 Analyze Environment
 Identify Trends
 Interview Stakeholders
 Refine Visions
 Moderate Brainstorming
 Ensure Alignment

 Craft Messaging
 Segment Audiences
 Infuse Branding
 Lead Teams
 Manage Vendors
 Align Websites 

 Build Cases
 Segment Audiences
 Write Copy
 Supplement Teams
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Strategy and Marketing Communications Dynamics
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